Tasmanian Industry Participation Plan

DPAC 2022-23-37 RFT Marketing and Communications Services Panel

The Tasmanian Government is committed to maximising opportunities for local suppliers to
compete for and win Government procurements. Suppliers/proponents are requested to
prepare a Tasmanian Industry Participation Plan (TIPP).

for all procurements with a value exceeding $5 million;

for nominated procurements (at the discretion of the procuring Government entity)
greater than $2 million and up to {and including) $5 million; and

for private sector projects valued at over $5 million that receive support, including
in-kind support, valued at or greater than $500 000 from the Government.

Guidance information (can be deleted):

Information provided in the Economic and Social Benefits Statement can be used as a
basis for a TIPP.

Where determined appropriate by the procuring entity, the supplier’s obligations
under a TIPP are to be captured in the contract and monitored as part of the contract
performance.

This template was specifically developed for procurement. Where a TIPP is required
for a private sector project, the template should be adapted to suit the specific
circumstances of the project.

Procurement details

Procurement ID

DPAC 2022-23-37

Procurement title

RFT Marketing and Communications Services Panel

Name of Responsible

Agency/Entity Department of Premier and Cabinet
Supplier details
Name of supplier The Story & Brand Company Pty Ltd T/A Story &

Brand




Contact details for supplier
Andy Cooley

Compnay Director, Creative Director
+61 407 177026
andy@storyandbrand.com.au

PO Box 33

Sandy Bay

TAS 7006

Are you a Tasmanian SME*? Do you employ Tasmanians?

Yes, Story and Brand is a 100% Tasmanian-based and owned SME business (Hobart) that was
established in 2020. Our world-class experience in marketing communications gained nationality
and internationality, to aid in the growth of Tasmanian companies and fostering our creative

talent and industry by passing on skills and having a supportive of talent work culture and
workplace.

Founder Andy Cooley is a born and bred Tasmanian, with international and big brand creative
experience, and passionate about the positive impact Story & Brand is having with helping
Tasmanian businesses, government and local talent. As Story & Brand continues to grow, we will
be hiring additional full-time Tasmanian employees.

Story & Brand is keen to open a yearly internship program with UTAS graphic design graduates
to nurture local Tasmanian talent with the transfer of skilis from our internationally experienced
team.

Should Story & Brand succeed with this tender and be commissioned with projects, it will allow
us to hire additional full-time employees, including internships for First Nations people and
Persons At Risk via our relationship with UTAS and The Riawunna Centre with programs such
as the Murina Program.

Guidance information (can be deleted): Below are some examples you may consider
including in response to this question:

e Are you a Tasmanian SME?

®  How many Tasmanian jobs will be supported by this procurement activity?

e How many people do you employ in Tasmania?

® Provide an estimate of the number of labour hours worked by Tasmanian-based
employees versus other employees.

L

Would any new Tasmanian jobs be created by the proposed contract - how many?
e If you are not a Tasmanian SME, will you be setting up a local Tasmanian office and
employing local staff? ‘

Where are the goods or services to be used in the contract sourced from?



Given that this tender isn't for a specific project, we can't detail which Tasmanian businesses we
will use. Below is a summary list of some of our trusted and preferred local suppliers we may use
throughout the contract. We will continue to grow this list of Tasmanian suppliers as the
opportunities arise.

Guidance information (can be deleted): Below are some examples you may consider

including in response to this question:

e Does your business provide all the goods and services identified in your submission?

e If not, will the goods or services identified in your submission be provided by or
sourced from Tasmanian SMEs? If possible, provide a list.

e Provide an estimate of the value of locally sourced goods and services versus

imported.

e Outline how your submission will incorporate local products, services and capabilities.

Opportunity for Tasmanian SME* involvement

Goods and Services

Printing
Printing
Printing
I;rinting
Printing
| Printing
Signage
Signage
Signage
Media
Media
Video & Editing
Video

Video

| Supplier Location

| Mercury Walsh | Tasmania

| Abel Labels | Tasmania

| Monctone Tasmania
Focal Printing ) ;rasmania

| Foot & Playsted | Tasmania
Typeface | Tas:m;nia
Signarama | Tasmania
Saunders Signs Tasmania

| Prairie Signs Tasmania
Corporate Communications Tasmania
OMD Tasmania Tasmania
Oi Productions Tasmal;ia
Mark & Tom Tasmania
FireFly Media Tasmania



Photography Sam Shelley Tasmania

Photography Paul Redding Photography Tasmania
Photography Oi Productions Tasmania
Animation Adam Walker Studio Tasmania
lllustration Van Winden lllustration Tasmania
lllustration Captain Blueberry Tasmania
lllustration Sam Lyne Tasmania
Editing & Proof Reading Rani Writes Tasmania
Editing & Proof Reading Hit Send Tasmania

Guidance information (can be deleted): Below are some examples you may consider
including in response to this question:

e Wil you source components of your offer from other Tasmanian SMEs or
sub-contractors? If possible, provide details.

* How will you identify and engage with sub-contractors or other Tasmanian SMEs to
deliver the contract? Will you use existing supply chains or advertise sub-contracting
or supply opportunities? Will you liaise with local industry groups?

e How will you ensure that Tasmanian SMEs are not disadvantaged when competing
with other suppliers to provide goods or services to be used as part of this contract?

® Are there opportunities to transfer skills to a Tasmanian SME or sub-contractor?

Broader social and economic opportunities

Are there any other benefits that your organisation or this specific contract will provide to
the Tasmanian economy?

Yes! In supporting Tasmanian SMEs we understand there is a ‘halo’ effect that supports such
things as job security, mental health, family cohesion, professional development, up-skilling, new
job opportunities, and business security for our suppliers and contractors - to name a few of the
other benefits that flow from work we commission to SMEs.

Will this contract lead to new skills or expertise being developed within Tasmania?

We certainly hope so and that is our view - to keep growing skills and imparting our professional
knowledge to those around us, whether the Story & Brand team or goods and service suppliers.
Story & Brand is an innovative company, always looking at better and new ways to praduce high
quality work on budget and time. In the ever-changing world of Saa$ and technology, Story &
Brand continues to innovate and find new and better ways to deliver our services - Which leads
to new skills and evolving expertise for any level of employee or goods and services suppliers..

Will trainees or apprentices be appointed? if yes, how many and in which profession?
{ Yes. Story & Brand is keen to open a yearly internship program for UTAS graphic design
I graduates to nurture local Tasmanian talent with the transfer of skills from our internationally
experienced team.



Should Story & Brand succeed with this tender and be commissioned with projects, it will allow
us to hire additional Tasmanian employees, including internships for First Nations People and
Persons At Risk via UTAS and The Riawunna Centre with programs such as the Murina
Program.

Does your organisation provide opportunities for pathways to employment for
disadvantaged Tasmanians?

As Story & brand grows, we are mindful and open to employing disadvantaged Tasmanians.
From previous workplaces |'ve witnessed first-hand the utter joy and personal reward and
confidence building useful employment brings to those who are disadvantaged.

Do you support the Tasmanian community, for example through formal support,
sponsorship, volunteering or in-kind support?
Yes. The founder is actively involved in focal club sport and sponsorship.

Guidance information (can be deleted): Below are some examples you may consider
including in response to this question:
e Are there any other benefits that your organisation or this specific contract will
provide to the Tasmanian economy?
e  Will this contract lead to new skills or expertise being developed within Tasmania?
o  Will trainees or apprentices be appointed? If yes, how many and in which profession’
e Does your organisation provide opportunities for pathways to employment for
disadvantaged Tasmanians?
e Do you support the Tasmanian community, for example through formal support,
sponsorship, volunteering or in-kind support?

Local innovative solutions

Does your submission involve adding value to imported goods or services through local
development or innovation?

In some project instances where there is no Tasmanian supplier to fulfil a component of a project,
we will look off-island. Where we can we iry to minimise the work sent off-island so that upon its
return we can add value and work opportunities to it. Eg large-scale photo retouching. We will
have the low-end ‘grunt’ work done off-share as it can be incredibly fast and much less cost -
Once returned to use, we then complete the finer high-end work in Tasmania, thereby adding
value both in budget for our client and in skills development and work opportunity for
Tasmanians.

Is your organisation developing strategies to provide goods or services to the Tasmanian
economy that have historically been imported from interstate or overseas?

Yes. We are continually growing our skills base here in Tasmania and nurturing Tasmanian
creative talent of all forms with our creative work, while sharing our extensive industry experience
learned for many years off-island in international and Australian owned large agencies.



Does your organisation offer any innovative solutions that might benefit the broader
Tasmanian community and economy? Provide details.

Yes. We do this across our three (3) key areas of our business - Advertising, Graphic Design and
Consumer Research. For cur Advertising and Graphic Design we are now working with Al
(Artificial Intelligence) as a working accelerator tool. Al doesn't replace people in the way we use
it, instead, it accelerates our creative options while growing our team's skill base, it's the future.
For Market Research we task the Al with research and identify customer types and behaviour,
which allows us to tailor our advertising messages and communication channels and plans.

Guidance information (can be deleted): Below are some examples you may consider
including in response to this question:
® Does your submission involve adding value to imported goods or services through
focal development or innovation?
® /s your organisation developing strategies to provide goods or services to the
Tasmanian economy that have historically been imported from interstate or overseas?
e Does your organisation offer any innovative solutions that might benefit the broader
Tasmanian community and economy? Provide details.

Completed and endorsed
Andy Cooley

Director and Creative Director

Story & Brand

(Supplier name)

(Signature)

6/8/2024

*A Tasmanian SME is a Tasmanian business






